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CLUBS
ABBEY GALE’S PUB, 729 Oak

St.: today, Chae.
AMICI, 1300 Morgan Highway,

Clarks Summit: Saturdays,
Chris Gratz; Wednesdays,
Marko Marcinko Jazz Group.

ANDY GAVIN’S, 1392 N. Wash-
ington Ave.: today, Kathy
Rimm.

ANGELO BISTOCCHI’S RES-

TAURANT, Wheeler Avenue,
Dunmore: Sundays, Jazz
brunch with Julian Sparacino.

THE BANSHEE, 320 Penn Ave.:
today, Dashboard Mary.

COVE HAVEN ENTERTAINMENT

RESORTS, Lakeville: Cove

Haven Resort: today, Group Du
Jour; Sunday, Wildfire; Para-

dise Stream Resort: today, The
Byrd Pressley Band; Pocono

Palace Resort: today, Wildfire;
Sunday, Group Du Jour.

FORMOSA RESTAURANT, 727
S. State St., Clarks Summit:
Thursdays, live jazz music with
Kenny McGraw and Ron Leas.

HAGGERTY’S, 421 N. Main
Ave.: today, DJ CJ Rosser.

HUB LOUNGE, Clarion Hotel,
Meadow Avenue: Fridays and
Saturdays, Wise Crackers

Comedy; Wednesday, open
mike night.

IRISH WOLF PUB, Linden Street:
today, Erthan; Sunday, WFTE
Get on the Air benefit featuring
August West, Days in Transit
and Hidden Agenda; Monday,
Quiz with Fergal; Tuesday,
Spratt & Thyberg’s Comedy
Open Mike; Wednesday, Open
Mike with Kids on Bikes.

JILLY’S, Court Street: today, Erin
Malloy and Friends.

J.J. BRIDJES, 925 Northern Blvd.,
Clarks Summit: today, Take 3.

THE KEYS, 244 Penn Ave.: today,
Griffin Pond Animal Shelter ben-
efit featuring Walt Prez, Invisible
Swordsmen, 1, 2,3 Go, Crystal
Skies, Kids on Bikes and more.

MANHATTAN DRIVE, Holiday
Inn-East, Dunmore: Saturdays,
The Girlz.

MCGRATH’S, Dalton: today,
Mace in Dickson.

MENDICINO’S PIZZA AND

LOUNGE, Routes 502 and 435,
Covington Twp.: today, J-2.

MERTS, 302 Penn Ave.: today,
Phil Hinton.

MOUNT AIRY CASINO RESORT,

Mount Pocono: Sundays, Jazz
Brunch with Marko Marcinko;
Gypsies Nightclub: today, DJS
Frankie and Flo; Red’s Piano

Bar: today, CJT Jazz Trio; Sun-
day, Marko Marcinko.

MORGANZ, 315 Green Ridge
St.: Tuesdays, Pub Quizzo with
Frank Regan.

NEW PENNY, 1827 N. Main
Ave.: today, The Mess, Sucker
and Walter Prez.

PARKER HOUSE, 12 E. Parker
St.: today, DJ Missy.

POOR RICHARD’S PUB, 125

Beech St.: Saturdays, DJ Hon-
ey Do.

RADISSON AT LACKAWANNA

STATION HOTEL, 700 Lacka-
wanna Ave.: Saturdays, Tony
Costa Trio.

RUTH’S CHRIS STEAK HOUSE,

Mohegan Sun Casino, Wilkes-
Barre: Fridays and Saturdays,
Jim Waltich Jazz Trio.

SAMBUCA GRILL, 234 Penn
Ave.: Fridays and Saturdays,
The Incredible Paul Ardito.

SKYTOP LODGE, Skytop: Satur-
days, Doug Smith Orchestra.

STATIC NIGHT CLUB, I-81,
Scott Exit 199: Fridays and
Saturdays, DJ Rocken Bob.

STATION SQUARE, 400 Lacka-
wanna Ave.: today, 2 For The
Road.

TOMAINO’S, Archbald: today,
Hyde Park.

WELLINGTON’S, Clarks Sum-
mit: today, The Escape Artists;
Sunday, Tony Piazza karaoke
dance party.

SEASONAL
HEART DANCE AND CHINESE

AUCTION: today, Fraternal
Order of Eagles, 493 Meridian
Ave., benefits Heart Associa-
tion. 961-5495.

WINTERFEST PROGRAM: West
Pittston Library, 200 Exeter
Ave.: Getting Started with
Genealogy, Feb. 5, 9 to 11:30
a.m. 654-9847.

VALENTINE’S DAY OPEN

HOUSE WORKSHOP: Feb. 5,
10:30 a.m. to noon, Waverly
Community House, 1115
North Abington Road, $5.

Vegas-rules
solitaire
inefficient

Dear Mark: Microsoft’s
solitaire game has an option-
al setting called Vegas rules.
Is there really such a thing as
Vegas solitaire?

— Bob B.

Some casinos, and not just
in Vegas, offer both machine
and table variations of soli-
taire, as does the classic

Klondike soli-
taire game.
Yo u k n o w,
Bob, the one
you’re playing
when the boss
isn’t looking.
Comparable
to convention-
al solitaire,
the further

you progress, the more you
win, and if you successfully
complete the game, you score
a jackpot.

As with Klondike solitaire,
a standard 52-card pack is
used, with 28 cards dealt in
seven piles; the first pile has
one card, the second pile two,
and so on up to seven cards
in the last pile. The top card
of each pile is face up, with
all others face down. The four
aces form the foundations,
and each ace must be played
to a row above the tableau
with cards in the appropriate
suit played face-up on the
foundations, in sequence, as
they become available. To
score the jackpot, you must
have the four suits built onto
the foundations from aces up
through kings.

With Las Vegas Solitaire, a
player would pay an up-front
amount to participate, let’s
say $52, or $1 per card, to play
the game. The house pays the
player $5 for each card that
winds up on the foundation.
After you go through the
remainder of the deck one
time, the dealer counts up the
number of cards on the foun-
dation and pays a certain
amount for each one. Thus 10
cards “upstairs” on the foun-
dations would allow you to
just about break even; 11 or
more and you are ahead of
the game. Betting amounts
and jackpots vary from casi-
no to casino.

It’s unlikely that Las Vegas
Solitaire can survive as a
table game, since it is wildly
labor intensive. Even if it
were to grow in popularity,
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Casino slots
& payouts
Slots revenue for Jan. 10-16

Mohegan Sun
at Pocono Downs
Wagers: $52,065,265
Payouts: $46,735,674
Active slot machines: 2,466
State tax: $1,407,136
Payouts fiscal year to date:

$1,381,400,662

Mount Airy
Casino Resort
Wagers: $31,199,549
Payouts: $28,282,071
Active slot machines: 2,446
State tax: $793,164
Payouts fiscal year to date:

$1,010,122,232

Sands Casino
Resort, Bethlehem
Wagers: $60,649,907
Payouts: $54,656,749
Active slot machines: 3,024
State tax: $1,477,743
Payouts fiscal year to date:

$1,774,539,100
SOURCE: PA. GAMING
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A data loophole for
AT&T iPhone users

NEW YORK — Verizon Wire-
less will start offering the
iPhone on Feb. 10 with a
draw that AT&T Inc. no lon-
ger offers to new subscrib-
ers: a plan with unlimited
data usage. But The Associ-
ated Press has learned that
some AT&T iPhone users on
limited plans won’t need to
move to Verizon for all-you-
can-eat data.

In an unadvertised loop-
hole, AT&T has allowed sub-
scribers who have had an
unlimited data plan in the
past to switch back. That in-
cludes anyone who had an
iPhone before June, when
the limited plans took effect.

AT&T spokesman Mark Sie-
gel wouldn’t confirm the option
to return to an unlimited plan.

“We handle customers and
their situations individually,
and we’re not going to dis-
cuss specifics,” he said.

The company has allowed
iPhone and smart-phone us-
ers with unlimited-data plans
to keep them when upgrad-
ing directly to a new phone.
It’s the option to return to
an unlimited plan after going
limited that’s been secret.

The unlimited plan costs
$30 per month. There are
two limited plans: one that
provides 200 megabytes of
data for $15 per month, and
another that provides 2 gi-
gabytes of data for $25 per
month. Above that limit, ev-
ery gigabyte costs $10.

— PETER SVENSSON,

THE ASSOCIATED PRESS

Browsers adding
“Do Not Track” tools

NEW YORK — The Firefox
and Google Chrome brows-
ers are getting tools to help
users block advertisers from
collecting information about
them.

Alex Fowler, a technology
and privacy officer for Firefox
maker Mozilla, said the “Do
Not Track” tool will be the
first in a series of steps de-
signed to guard privacy. He
didn’t say when the tool will
be available.

Google Chrome users can
now download a browser
plug-in that blocks advertis-
ers — but only from ad net-
works that already let people
decline personalized, target-
ed ads. According to Google
Inc., these include the top
15 advertising networks, as
rated by the research group
comScore, a group that in-
cludes AOL Inc., Yahoo Inc.
and Google itself.

The next version of Micro-
soft Corp.’s Internet Explorer
browser, which is still being
developed.

Last month, the Federal
Trade Commission recom-
mended the creation of a
“Do Not Track” tool that
would invite consumers to
restrict advertisers from col-
lecting information about
them, including the websites
they visit, the links they click,
their Internet searches and
their online purchases.

Meanwhile, the Commerce
Department last month
called for guidelines that
would require online adver-
tisers to warn consumers
what information about them
they are collecting and how
they plan to use it. Consum-
ers, the department said,
should be able to “opt out,”
or decline, some or all of
that data collection. And if
companies do collect infor-
mation, they would be re-
quired to store it securely.

— DANA WOLLMAN,

THE ASSOCIATED PRESS

N
ational Geographic
Magazine has a repu-
tation of being a
high-quality publica-
tion. Outstanding pho-

tography, graphics and writing are
reproduced nearly flawlessly on
the printed page. So it’s no sur-
prise that the organization’s web-
site, nationalgeographic.com, is
also produced with the same high
standards.

If the site were just a gallery of
images from the magazine it would

be well worth visit-
ing, but it’s much
more than that. It
does have its share
of amazing photos
of people, places and
animals from all
over, under and out
of this world. But it
also has compelling
videos,maps,games,

music, blogs and more, covering a
dizzying array of subjects.

Some people might have a mis-
taken impression that National
Geographic is a dry, academic
review of nature, history and sci-
ence. Nothing could be further
from the truth. Its reporting on the
state of the world is timely, topical
and in-depth.

Contemporary coverage

This month, for instance, the
history of opium production in
Afghanistan is explored, shedding
light on the sometimes deadly
problems it causes worldwide
today. The science coverage is cut-
ting edge and impacts our lives.
Tuesday on the site, a video was
featured announcing the comple-
tion of the biggest census of
marine life in history. Its results
will be used in addressing prob-

lems such as
global warming,
world hunger, clean air and more.

Coverage of world cultures is
not limited to obscure tribes in
jungles halfway around the globe,
or ancient civilizations, though
they are covered. Contemporary,
popular culture is also covered.
When the Oscar nominations were
announced this week, one of the
films nominated was “Restrepo.”
It’s a National Geographic docu-
mentary that follows a platoon of
American soldiers in Afghanistan
for a year. There are trailers, inter-
active graphics, behind-the-scenes
coverage of the movie and more
on the website.

Closer to home, there’s a special
report on the site detailing the
Marcellus Shale gas rush in Penn-
sylvania. There are articles, photo
galleries, maps and interactive
graphics covering the science, eco-
nomics and environmental impact
on the state.

Today’s technology

Because National Geographic
has such a strong focus on science,
it’s no surprise that its online
product makes good use of the lat-
est technology. The site offers
numerous applications and games
for mobile devices, including con-
tent designed specifically for the
iPad. An interactive version of the
magazine, with additional photos,
videos and animation, is available
by subscription.

The site also is integrated with
social media sites, such as Face-
book and Twitter. You can even
purchase digital versions of all the

back issues of the mag-
azine on a set of six

DVDs, or on a 160GB
hard drive.
The website is so deep and

broad that there’s not enough
room in this column to cover all of
its features. There really is some-
thing for everyone on it. Photogra-
phers not only will appreciate view-
ing the stunning images, but they
also can learn from the pros who
shoot them via the Photo Tips sec-
tion. The Travel section will help in
planning that exotic trip you’ve
always wanted to take. The Kids
section will keep little ones busy for
hours with fun, educational games
and activities. The online store
offers educational and inspirational
books, prints, videos and lots of oth-
er unusual items. It’s easy to spend
hours exploring the site.

Endless exploration

When a site has this much con-
tent, the design and navigation are
critical to providing a pleasant
user experience. The design is
visually engaging. Almost every
page features world-class photog-
raphy that is a feast for the eyes,
and the information is organized
in an easy-to-follow fashion.

There are numerous tabs at the
top of the home page to navigate
around the site. Many of those
tabs reveal subsections when you
roll over them. The pages are full
of text and picture links to take
you to different areas. There’s so
much content that often you get
diverted from an article that inter-
ests you, and it takes a while to
find your way back.

KEVIN O’NEILL is a graphic artist for
The Times-Tribune. Contact him at
koneill@timesshamrock.com with
links to your favorite websites.

National
Geographic
site more
than science

KEVIN

O’NEILL

InSites

KEVIN O’NEILL /

STAFF ARTIST

SATURDAY, JANUARY 29, 2011 THE TIMES-TRIBUNE


