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CLUBS
ABINGTON VFW POST 7069,

402 Winola Rd., Clarks Sum-
mit: today, Backdraft.

AMICI, 1300 Morgan Highway,
Clarks Summit: Saturdays,
Chris Gratz; Wednesdays,
Marko Marcinko Jazz
Group.

ANDY GAVIN’S, 1392 N.
Washington Ave.: today,
Sean McGeehan.

ANGELO BISTOCCHI’S

RESTAURANT, Wheeler
Avenue, Dunmore: Sundays,
Jazz brunch with Julian
Sparacino.

CASTALDI’S PASTA HOUSE,

Railroad Avenue: today,
Take 3.

CHARLIE’S PUB AND EAT-

ERY, 821 Northern Blvd.,
Clarks Summit: today, Paul
Martin.

CLAM DIGGERS, Days Inn,
Route 6, Dickson City:
today, DJ Moore; Sunday,
Super Bowl party and
Northern Outlaw.

COVE HAVEN ENTERTAIN-

MENT RESORTS, Lakeville:
Cove Haven Resort: today,
The Drifters; Sunday,
Somethin’ Else; Paradise

Stream Resort: today, Shir-
ley Reeves; Pocono Palace

Resort: today, Wildfire;
Sunday, Group Du Jour.

FORMOSA RESTAURANT,

727 S. State St., Clarks
Summit: Thursdays, live
jazz music with Kenny
McGraw and Ron Leas.

HEIL’S PLACE, Wheeler Ave-
nue, Dunmore: today, Dash-
board Mary; Monday, The
Let Go; Wednesday, The
Village Idiots.

HAGGERTY’S, 421 N. Main
Ave.: today, DJ More 2 Luv.

HUB LOUNGE, Clarion Hotel,
Meadow Avenue: today, Hid-
den Agenda Acoustic Duo;
Wednesday, open mike night.

IRISH WOLF PUB, Linden
Street: today, Coal Town
Rounders; Monday, Quiz with
Fergal; Tuesday, Spratt &
Thyberg’s Comedy Open
Mike; Wednesday, Open
Mike with Kids on Bikes.

J.J. BRIDJES, 925 Northern
Blvd., Clarks Summit: today,
The Big Three.

MANHATTAN DRIVE, Holiday
Inn-East, Dunmore: Satur-
days, The Girlz.

MCGRATH’S, Dalton: today,
Nowhere Slow.

MENDICINO’S PIZZA AND

LOUNGE, Routes 502 and
435, Covington Twp.: today,
John Quinn.

MERTS, 302 Penn Ave.:
today, Music For Models.

MORGANZ, 315 Green
Ridge St.: Tuesdays, Pub
Quizzo with Frank Regan.

NEW PENNY, 1827 N. Main
Ave.: today, Militia, Forgot-
ten Legacy and Purveyor.

PARKER HOUSE, 12 E. Park-
er St.: today, DJ Missy.

POOR RICHARD’S PUB, 125
Beech St.: Saturdays, DJ
Honey Do.

RADISSON AT LACKAWAN-

NA STATION HOTEL, 700
Lackawanna Ave.: Satur-
days, Tony Costa Trio.

RUTH’S CHRIS STEAK

HOUSE, Mohegan Sun
Casino, Wilkes-Barre: Fri-
days and Saturdays, Jim
Waltich Jazz Trio.

SAMBUCA GRILL, 234 Penn
Ave.: Fridays and Saturdays,
The Incredible Paul Ardito.

SKYTOP LODGE, Skytop: Satur-
days,Doug Smith Orchestra.

STATIC NIGHT CLUB, I-81,
Scott Exit 199: Fridays and
Saturdays, DJ Rocken Bob.

STATION SQUARE, 400
Lackawanna Ave.: today,
Mondays Child.

THE V SPOT BAR, 906 Provi-
dence Road: Thursdays,
Jackson Vee Acoustic;
today, Teddy Young & The
Aces; Sundays, karaoke.

WELLINGTON’S, Clarks Sum-
mit: today, Retro Rocket;
Sunday, Super Bowl party.

Longer play
gives casino
bigger ‘hold’

Dear Mark: An Associat-
ed Press article reported that
blackjack players at the Trop-
icana in Atlantic City, Novem-
ber 2009, bought $15.1 million
worth of chips and lost $2.1

million to the
casino for a
casino “hold”
of 13.9 per-
c e n t . I n
N o v e m b e r
2010, players
bought $20.2
million and
lost $6.4 mil-
lion for a casi-

no “hold” of 31.8 percent. If
using perfect basic playing
strategy, and the player is
supposed to lose about 0.5
percent to the house, what do
I not understand here?

— Ray F.

Those hold figures, the
amount the casino held as
profit, caught my eye as well,
as they crossed the wire, and
yet that high hold number
from one casino at blackjack
was the only positive of an
otherwise dismal month rev-
enue-wise in Atlantic City.

Monthly revenues overall
were down 12.5 percent from
a year ago, and as for the four
Atlantic City casinos that are
owned by Caesars Entertain-
ment Corp., they were down
26.1 percent.

A national recession and
casino competition from the
contiguous states of Pennsyl-
vania, Delaware and New
York continue to be George
Forman KO punches for the
nation’s second-largest gam-
bling market.

Yes, Ray, the Tropicana
Casino and Resort posted an
11.2 percent overall gain, but
the tax documents filed with
the commission credited
much of the increase to an
exceptionally lucky streak by
the casino at blackjack.

Fluctuations are inherent
to gambling and swings that
large do happen. A whale
dumping a boatload of cash
on a table game can also skew
the hold number upward,
although that is usually with
baccarat and not blackjack.

As for players losing only
0.5 percent to the house if
they use perfect basic strate-
gy, well, less than 1 percent
effectively employs it. The
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Deal Me In

N
ot everybody watch-
ing the Super Bowl
tomorrow will be
interested in the
game. In fact, there

are probably many people plan-
ning to watch who couldn’t even tell you who’s

playing. Many viewers tune in
just to see the commercials.

The Super Bowl has become a
huge advertising event. Last year,
more than 106 million people
watched it, making it the most-
watched television program in
history. Having that many eye-
balls focused on your message
means that FOX can get away
with charging up to $3 million for

30 seconds of air time during the game.
Hype for the ads has reached the same level as

for the game, and just as the game often turns out

to be a dud, so, too, do the ads.
For every thrilling game, such

as the Steelers’ 21-17 win over the
Cowboys in 1976, there’s a one-
sided blowout, like Dallas’ 52-17
rout of the Bills in Super Bowl

XXVII. And for every memorable ad, such as
Mean Joe Greene giving a young fan his jersey
for a Coke, there’s an ad so bad that it destroys
the company. In 1999, Just for Feet ran an ad
where a group of white hunters in a Humvee
chase down a barefoot Kenyan runner, drug
him, and put sneakers on him. The blowback
from the ad was so bad that the company went
from being ranked No. 6 in Fortune magazine’s
list of America’s fastest growing companies to
filing for bankruptcy later that year.

Following are websites for viewers in it for the
sport, and for those more interested in shopping.
So get some friends together, enjoy the game,
enjoy the ads, and root for the Steelers.

www.nfl.com/superbowl/45

F
ans of the game will find all the informa-
tion they want here. A stylized rendering
of Cowboys Stadium in Arlington, Tex-
as, where the game will be played, adorns
the top of the page. A Super Bowl count-

down clock ticks down relentlessly next to it.
There’s a main features section with alternating

pictures of Steelers and Packers subjects that link
to stories. Below that are links to other news nug-
gets covering all aspects of the game.

There are videos of interviews with players and
coaches, as well as videos of season highlights
leading up to the championship game. Below the
videos is a section containing photo galleries illus-
trating the season, and the two weeks of hype lead-
ing up to tomorrow.

A blog section gives you varied opinions on the
entire spectacle. An online NFL shop features all
the gear you need to be an athletic supporter.

If you want to go to the game, you can buy tick-
ets on the site. Cheap seats go for $2,907, or you can
sit on the 50-yard line for a mere $23,730. Informa-
tion is available for hotels, transportation, direc-
tions and more in the online visitors’ guide.

The slickly designed site also offers Super Bowl
history, trivia, schedules and much more.

If you watch
What: Super Bowl XLV

When: Tomorrow, 6:25 pm

Where: FOX Television

superbowl-ads.com

L
ots of people are fans of the advertising
extravaganza that is Super Bowl Sunday.
For those who can’t wait until tomorrow
to see what the next ad destined to be dis-
cussed around the water cooler on Mon-

day will be, this site has you covered.
The site leads off with a spoiler alert, so if you

want to be surprised, don’t visit this site.
Some of the ads are promoted as if they were

major motion pictures. Advertisers like GoDaddy
and Bridgestone have campaigns with trailers and
behind the scenes videos for their spots.

In addition to being able to watch some of this
year’s ads and promos before they air, there’s also
a section with videos of the top Super Bowl com-
mercials of the last 13 years. Another section has
videos that go back even further.

There are lists of advertisers and their ad sites,
blog posts, tweets and information about the game
and its surrounding events. An ad cheat sheet lists
when various ads will be aired during the game.

The site has a straightforward design with a fea-
tured video prominently displayed. Scrolling down
through the site takes you to more featured spots.
Links along the top and down the right rail help
you navigate to the rest of the content.

Ads
vs

Game
Websites cater to sports fans
and commercial fans alike

Casino slots
& payouts
For Jan. 17-23

Mohegan Sun
at Pocono Downs
Wagers: $45,160,087
Payouts: $40,559,241
Active slot machines: 2,466
State tax: $1,256,031
Payouts fiscal year to

date: $1,421,959,903

Mount Airy
Casino Resort
Wagers: $29,497,743
Payouts: $26,683,720
Active slot machines: 2,451
State tax: $746,352
Payouts fiscal year to

date: $1,036,805,952

Sands Casino
Resort, Bethlehem
Wagers: $61,135,618
Payouts: $55,100,108
Active slot machines: 3,024
State tax: $1,425,230
Payouts fiscal year to

date: $1,829,639,209

SOURCE: PA. GAMING

CONTROL BOARD
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KEVIN O’NEILL is a graphic artist for The Times-Tribune.
Contact him at koneill@timesshamrock.com with links to your favorite websites.
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InSites

To enter The Times-Tribune Os-
car contest, choose one nomi-
nee for each of the categories
listed. Winners will be cho-
sen following the 83rd Annual
Academy Awards presentation
on Feb. 27.

The grand prize winner will re-
ceive 52 pairs of tickets to
Marquee Cinema, 301 Lack-
awanna Ave., Scranton. The
first runner-up will take home
10 pairs of tickets and the
second runner-up will take
home five pairs of tickets.

Mail the completed form to The

Sunday Times Oscar Contest,

149 Penn Ave., Scranton, PA,

18503, or drop it off at the cus-
tomer service desk of the The
Scranton Times building. Entries
must be postmarked or dropped

off by Feb. 25.

NAME:_____________________

ADDRESS:__________________

___________________________

PHONE:____________________

One entry per person. Employees of

The Times-Tribune and their immedi-

ate families are not eligible for priz-

es. Additional ballots will be available

at the customer service desk of The

Scranton Times building. Photo-

copies will not be accepted. No

purchase necessary.

1. BEST PICTURE

❑ “Black Swan”

❑ “The Fighter”

❑ “Inception”

❑ “The Kids Are All Right”

❑ “The King’s Speech”

❑ “127 Hours”

❑ “The Social Network”

❑ “Toy Story 3”

❑ “True Grit”

❑ “Winter’s Bone”

2. ACTOR – LEADING

❑ Javier Bardem, “Biutiful”

❑ Jeff Bridges, “True Grit”

❑ Jesse Eisenberg,

“The Social Network”

❑ Colin Firth, “The King’s Speech”

❑ James Franco, “127 Hours”

Enter the contest online at
thetimes-tribune.com/oscarcontest

Enter the contest online at
thetimes-tribune.com/oscarcontest

3. ACTRESS – LEADING

❑ Annette Bening,

“The Kids Are All Right”

❑ Nicole Kidman, “Rabbit Hole”

❑ Jennifer Lawrence, “Winter’s Bone”

❑ Natalie Portman, “Black Swan”

❑ Michelle Williams, “Blue Valentine”

4. DIRECTING

❑ Darren Aronofsky, “Black Swan”

❑ David O. Russell, “The Fighter”

❑ Tom Hooper, “The King’s Speech”

❑ David Fincher, “The Social Network”

❑ Joel Coen and Ethan Coen,

“True Grit”

www.marquee cinemas.com
301 Lackawanna Ave.

MOVIE HOTLINE 570-558-3456

• Stadium Seating
Auditoriums

• Wall to Wall Screens
• High Back Rocker

Reclining Chairs
• Concession Area
• Handicapped

Accessible
• Dolby Digital Sound

All Shows Before 6pm $6.00
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