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Ticket slots
should pay

same as coin
Dear Mark: Where I play,

the slot machines only allow
for a cash insert and ticket
play. Do slots now play less
when they change over from
coins to tickets?

— Mary G.
Ticket-in, ticket-out tech-

nology, or TITO, is a voucher
system developed by Interna-
tional Game Technology that
has replaced coin-based mod-

els. The sys-
tem pays play-
ers in bar-cod-
ed tickets.

C a s i n o s
l o v e T I T O
m a c h i n e s
because they
reduce the
labor costs of
slot person-

nel, jam-up repairs, hopper
fills, emptying the machines
of coins, and the hard count
of those coins.

Since most machines today
are coinless, the sounds of
winning come from a hypnot-
ic melody, and not from the
clanking sound of coins fall-
ing into those metal trays that
used to broadcast someone’s
good fortune.

Clearly, Mary, I can’t speak
for every gaming jurisdic-
tion, but the casino locales I
follow didn’t start offering
lowered paybacks when they
switched over to TITO
machines. If anything, ticket-
in ticket-out technology saves
the casino a boatload of mon-
ey in both slot personnel
costs and wear and tear on
the machines. You would
think they should be increas-
ing their paybacks, not
decreasing them. Yet, I’m not
seeing that either.

Dear Mark: I did what
you recommended and called
a casino host, told her I was a
slot player, and informed her
that I would be coming to
their casino for four days
next month. She told me that
once I arrived to look her up,
and she would try to take
care of me. Will the perks I
receive be based on how
much I win or lose?

— Sarah M.
Well, Sarah, the first thing

you are going to do upon
arrival is fill out an applica-
tion for their player’s club
card. That card is the key to

T
he earthquake and tsuna-
mi that has ravaged north-
eastern Japan is just the
latest tragedy that the
world has witnessed in

real time. The proliferation of digi-
tal cameras, both still and video,
combined with the worldwide reach
of the internet gives everyone a
front row seat to history.

Not only can we watch the upris-
ings in the middle east on our televi-

sions, computers and
telephones, but the
participants orches-
trate many of their
movements using the
same technology. Cell
phones, tweets, blogs
and social media sites
are being employed to
stage rallies and track
the response of

authorities by the rebels organizing
the revolts. Several of the regimes
have shut down internet access and
cell phone service at times in an
attempt to quell the unrest.

Shared visions

The ability to virtually witness
earth shaking events as they occur,
and then see them repeated over and
over in the media, has created indel-
ible images in our collective memo-
ries. Who can forget the sights of the
Challenger explosion, or the kid
climbing out the window of the Col-
umbine school, or the World Trade
Center towers crumbling?

Warfare has become a media
event, complete with catchy titles,
slick logos and embedded reporters
in starring roles. Cockpit videos of
smart bombs destroying targets,
green night vision scenes of battles,
with tracer rounds streaking across
the sky, and horrific images of the
injured innocents, euphemistically
referred to as collateral damage, are
all just a mouse click away.

The videos and images coming
out of Japan are both horrific and

enthralling. There are many web-
sites where you can view them. All
of the major news organizations,
such as CNN.com, Reuters.com
and the networks’ sites (cbsnews.
com, abcnews.go.com, msnbc.
msn.com), have video and image
galleries. Youtube.com is a good
place to see a lot of the videos in one
place.

The sheer power of nature and
mankind’s futile efforts to control it
are on full display. Japan is a sophis-
ticated, modern nation with lots of
experience building in an earth-
quake zone. The magnitude of the
earthquake and the force of the tsu-
nami were simply too great for
humanity’s best efforts. There’s a
dramatic before and after series of
satelite images on nytimes.com
that graphically illustrates the the
enormity of the destruction.

In addition to bringing us images
from far away places, technology
brings us the words and thoughts of
people from around the world. Social
media sites such as Facebook.com
or Twitter.com, and blogs both per-
sonal and professional, allow every-
one — including victims, authori-
ties, and raving lunatics — to com-
ment on events. News stories from
the recent earthquake in New Zea-
land told of survivors trapped in
rubble using their cell phones to
direct rescuers to their locations.

Too much tragedy

All of this exposure to tragedy can
have a numbing effect. Our country
is currently engaged in two wars,
but for most people it’s business as
usual. The initial excitement of the
invasions has worn off. As the media
coverage gets displaced by the next
big thing, the ongoing combat
becomes background noise for all
but those directly affected.

There is a benefit to the technolo-
gy that brings us this instantaneous,
raw coverage. The images and words
from these tragedies are so powerful

that many people are moved to want
to help. It’s never been easier or fast-
er to help the victims of man-made
and natural disasters. Charitable
organizations all have websites that
allow you to make donations from
the comfort and safety of home.
Most sites have options where you
can arrange to donate time or servic-
es as well. Donations to many causes
can be made with a simple text from
a cell phone.

The following websites are a good
place to start if you want to help the
people suffering in Japan:

■ American Red Cross: U.S. mo-
bile phone users can text REDCROSS
to 90999 to add $10 automatically to
your phone bill. Or visit www.redcross.
org or call 800-RED-CROSS.

■ International Medical Corps:

Sending relief teams and supplies to
the area. Call 800-481-4462, or visit
http://internationalmedicalcorps.org.

■ Save the Children: The relief ef-
fort providing food, medical care and
education to children is accepting
donations through mobile phones by
texting JAPAN to 20222 to donate
$10. People can also call 800-728-
3843 during business hours or visit
www.savethechildren.org/japanquake
to donate.

■ Global Giving: The nonprofit,which
works through grass-roots efforts, says
Americans can text JAPAN to 50555
to give $10 through their phone bill. Or
visit www.globalgiving.org.

■ Interaction: The group is the larg-
est alliance of U.S.-based internation-
al nongovernmental organizations and
lists many ways to help on its site,
www.interaction.org.

■ Network for Good: The aggrega-
tor of charities has a list of programs
and ways to donate to relief efforts.
Visit www.networkforgood.org.

■ World Vision: The Christian hu-
manitarian organization focuses on
children. To donate, visit www.world-
vision.org.

KEVIN O’NEILL is a graphic artist for
The Times-Tribune. Contact him at
koneill@timesshamrock.com with links
to your favorite websites.

LIFESTYLES Cwww.thetimes-tribune.com/lifestyles

KEVIN

O’NEILL

InSites

MARK

PILARSKI

Deal Me In

Witnesses
to history

Technology allows us to see events as
they unfold and to send aid with a click

STAFF REPORT

Steve Smith has played the
Scranton area a number of
times over the past decade.
And now he’s coming back
for another encore.

On Thursday Mr. Smith,
who made his name playing
drums for the popular 80s
rockers Journey, will bring
his current jazz/fusion band,
Vital Information NYC Edi-
tion, to the Radisson at
Lackawanna Station hotel.

The show, presented by the
Pennsylvania Jazz Alliance
in association with Magdon
Music, starts at 7:30 p.m.,
with The Organik Vibe Trio,
featuring award-winning
vibraphonist Dave Samuels,
serving as the opening act.

T i cke t s a re $ 2 0 a n d
available by calling 383-
9 4 1 3 o r e m a i l i n g
carol@magdonmusic.com.

Vital Information NYC
Edition is made up of mem-
bers of Mr. Smith’s other two
bands, Vital Information and
Jazz Legacy. In addition to
Mr. Smith, the band’s mem-
bers include saxophonist
Andy Fusco, guitarist Vinny
Valentino, pianist Mark Sos-
kin and bassist Baron
Browne.

The show will feature the
music of both Vital Informa-
tion, the fusion band Mr.
Smith formed back in 1983,
and Jazz Legacy, a straight
ahead jazz combo dedicated
to the legacy of great jazz
drummers like Buddy Rich,
Art Blakey, “Philly” Joe
Jones and Tony Williams.

Mr. Smith played with
Journey from 1978-85 and
then again on the band’s 1996
comeback album, “Trial By
Fire.” Over the years, he’s
also done session work for
artists as varied as Andrea
Bocelli, Savage Garden, Mari-
ah Carey, Bryan Adams and
Dweezil Zappa.

Meanwhile, his jazz
background includes stints
with the likes of Ahmad
Jamal, Zakir Hussain, The
Buddy Rich Big Band and
Steps Ahead.

In 2001, Modern Drummer
magazine named Mr. Smith
one of the “Top 25 Drummer
of All Time,” and in 2002 he
was voted into the Modern
Drummer Hall of Fame.

For more information, visit
www.vitalinformation.com.

If you go
Who: Steve Smith & Vital
Information NYC Edition

Where: Radisson at
Lackawanna Station hotel

When: Thursday, 7:30 p.m.

Details: Tickets are $20 and
available by calling 383-
9413 or emailing
carol@magdonmusic.com.

Steve Smith

slated to play

Radisson
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Steve Smith, formwer

drummer for the band

Journey, will bring his cur-

rent jazz/fusion band to

the Radisson on Thursday.

K
E
V
IN

O
’N

E
IL

L
/

S
TA

F
F

A
R

T
IS

T

Casino slots
and payouts

Slot machine revenue for

Feb. 28 through March 6:

Mohegan Sun

at Pocono Downs

Wagers: $59,374,594.06
Payouts: $53,240,248.56
Active slot machines: 2,465
State tax: $1,693,728.20

(34 percent)
Payouts fiscal year to

date: $1,721,285,310.34

Mount Airy Casino Resort

Wagers: $38,645,966.75
Payouts: $34,822,780.91
Active slot machines: 2,399
State tax: $1,069,870.83

(34 percent)
Payouts fiscal year to

date: $1,231,538,913.82

Sands Casino Resort,

Bethlehem

Wagers: $77,754,403.12
Payouts: $69,991,040.98
Active slot machines: 2,997
State tax: $1,908,716.59

(34 percent)
Payouts fiscal year to

date: $2,227,940,016.43

Source: Pennsylvania

Gaming Control Board
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201 JESSUP ST.
DUNMORE, PA

(570) 341-3692

where quality is always in season!

40%
ANY ONE ITEM STOREWIDE
OFF

CANNOT BE COMBINEDWITH ANY OTHER OFFER. CANNOT BE USED ON PREVIOUS PURCHASES.
MUST PRESENT COUPON AT TIME OF PURCHASE. ONE COUPON PER GARDEN REWARDS MEMBER.

(NOT A MEMBER? SIGN UP IS FREE!)OFFER EXCLUDES PATIO FURNITURE,WEBER GRILLS, FINE JEWELRY,
AND SPECIAL ORDER ITEMS IN OUR CAFE, BAKERY, & FLORAL DEPARTMENT. OFFER VALID THROUGH 3/25/11

choose from top brands

plus enjoy
storewide savings

to help kick off spring!

agio telescope casual woodard summer classics
seaside casual pride castelle
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