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Free library
e-books come
to Kindle
BY JULIE BOSMAN
NEW YORK TIMES

For years the availability
of free e-books from libraries
was something of an underground secret.
But Amazon significantly increased the potential
visibility of library e-books
on Wednesday when it
opened up its popular Kindle device to these books
for the first time.
“Libraries are a critical
part of our communities,”
Jay Marine, director of Kindle at Amazon, said in a
statement. “And we’re excited to be making Kindle
books available at more than
11,000 local libraries around
the country.”
The introduction of the
Kindle, the biggest-selling ereader, opens up library ebooks to a wider audience,
heightening the fears of
publishers that many customers will turn to libraries
for reading material. If that
happens, e-book buyers
could become e-book borrowers, leading to a potentially damaging loss of revenue for an industry grappling with a profound shift
in consumer reading habits.
L i b r a r y e - b o o k s a re
already available on Barnes
& Noble’s Nook, the Sony
Reader, smartphones, laptops
and other devices, but never
on the Kindle, whose users
had long complained that
they were left out.
“We do get asked the question frequently: ‘Can I use my
Kindle to download your ebooks?”’ said John F. Szabo,
director of the Atlanta-Fulton
Public Library System. “And
the answer has been no.”
The move by Amazon “is a
big deal and it’s a big step forward in public libraries
being much more central in
the whole e-book growth,”
said Steve Potash, the chief
executive of OverDrive, a
large provider of e-books to
public libraries and schools.
Connecting libraries with the
Kindle, the most successful
device and the largest e-book
bookseller in the business,
“is going to bring millions of
readers to the public library,”
he said.
Some publishing executives said privately that they
found the development troubling and were concerned it
might lead to a further
unraveling of the traditional
sales model.
As e-books have taken off
with readers, libraries have
been building their e-book collections to meet demand, successfully persuading many
publishers to sell their titles to
libraries in e-book format.
From January to September the number of e-books
checked out increased by 75
percent over the same period
last year, he added.
About 67 percent of libraries nationally offer access to
e-books, up 12 percent from
two years ago, according to
the American Library Association. Most libraries work
through OverDrive, which
acts as a middleman between
publishers and libraries.
There are usually rules
attached to checking out ebooks. Publishers have said
that libraries must treat digital collections the same way
they treat physical collections: If a library buys 10 copies of a certain book, for
instance, then only 10 copies
can be digitally checked out
at one time.
Peter Hildick-Smith, president of the Codex Group, a
book market-research company, said, “The only thing
h o l d i n g d i g i t a l p u bl i c
library growth back is low
book-buyer awareness.”

Kindle downloads
available at library
E-book downloads for the Kindle are now available through
the Lackawanna County
Library System. To learn more
about e-book downloads and
see what books are available,
visit, http://lclshome.lib.
overdrive.com/.
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Diffusion of
knowledge
Smithsonian explores almost everything

B

oth newspapers and
m a g a z i n e s h ave
embraced the Internet
as a platform for delivering their content,
often with impressive results. The
problem is they haven’t been able to
generate enough advertising revenue online to make up for what
they’ve been losing in print.
So even though I earn a good portion of my income from a primarily
print product, I’m guilty of dropping some of my
print subscriptions
in favor of their electronic editions.
Smithsonian magazine is one of the
victims of my virtual
KEVIN
treason. It’s a terrific
O’NEILL
magazine with excelInSites
lent writing on a wide
range of topics that
interest me. Unfortunately, its website, smithsonianmag.com, is so well
done that I can’t justify having the
printed magazine delivered to my
house every month.

Print vs. electronic
There are several reasons why I
prefer reading it online. In these
tough economic times cost is always
an issue. I can get the same content
online that I get in my paid print
subscription, plus additional multimedia features, for free.
The desire to live greener is also a
factor. The magazine uses paper, ink,
chemicals and fossil fuels for its production, delivery and eventual recycling. The website only uses electricity in its creation and viewing.
The website also has past articles
archived in a searchable database, as

Weekly top apps
App Store Official Charts for
the week ending Sept. 19:
Top Paid iPhone Apps:
1. SPY mouse (Electronic
Arts)
2. Angry Birds (Clickgamer.
com)
3. Angry Birds Seasons
(Rovio Mobile Ltd.)
4. Fruit Ninja (Halfbrick Studios)
5. Camera+? (tap tap tap)
6. WhatsApp Messenger
(WhatsApp Inc.)
7. Puffle Launch (Disney)
8. Angry Birds Rio (Rovio
Mobile Ltd.)

well as games, blogs and more. When
I view it on my iPad it’s just as portable as a printed magazine. I’m
afraid the printed publication is
fighting a losing battle.
The website, as well as the magazine, is part of the Smithsonian
Institution, which is the world’s largest museum and research complex.
Its mission is, “the increase and diffusion of knowledge.”

All things great and small
It’s the shortest mission statement
I’ve ever read, but it encompasses
practically every topic under the
sun, as well as every topic beyond
the sun.
A set of tabs across the top of the
home page reveals the range of subjects covered. History & Archaeology, People & Places, Science &
Nature, Arts & Culture and Travel
are the general categories. Clicking
on any one of them will bring you to
pages and pages of articles covering
every imaginable aspect of the category. The articles are accompanied
by slideshows of outstanding photos, illustrations, graphics, maps,
videos and more.
Under Arts & Culture you’ll find
stories on E.B. White’s inspiration
for Charlotte’s Web, the top ten
moments of Bob Dylan’s career, a
retrospective of artist Willem de
Kooning’s work, Thomas Jefferson’s
homemade Bible and the resurging
popularity of bourbon in America.
And that’s just on the first page.
Every other category has a similar
rich, eclectic mix of material.
The writing is top notch. It’s one
of the things that first atttracted me
to Smithsonian magazine. Subjects
as diverse as a contemporary look at

9. Words With Friends (Newtoy Inc.)
10. Jetpack Joyride (Halfbrick Studios)
Top Free iPhone Apps:
1. Asphalt 6: Adrenaline
(Gameloft)
2. Six Towers (AlphaWeb
Plus LLP)
3. SpinArt (7twenty7 LLC)
4. Tangled (Billy Lavoie)
5. Parking Mania Lite (Clickgamer.com)
6. Early Bird (Booyah, Inc.)
7. Zombie Highway (Renderpaz)
8. Talking Larry the Bird
(Outfit7)
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“The Struggles Within Islam,” to
“The Surprisingly Exciting World of
Mushroom Picking,” are explored in
interesting and engaging ways. The
writers make even the most mundane subjects entertaining.

Educational and fun
There are also tabs for Photos, Videos, Games & Puzzles and Blogs.
You’ll find striking images from all
over the world and beyond. Slideshows include topics such as “The
Best Facial Hair in the Civil War,”
“Wild Things: Tarantulas, Jellyfish
and More” and “Dazzling Photographs of Earth from Above.” Videos cover everything from “Photographing the Elusive Jaguar” to
“Bavaria’s Beer Gardens.”
The games and puzzles have an
educational bent to them, such as
naming as many elements as you
can on the periodic table in 15 minutes or identifying novels by the
opening lines. There’s also electronic versions of hangman, crossword
puzzles, sudoku and more.
The website logically organizes a
vast amount of content and is intuitive to navigate. The design isn’t so
much visually compelling as it is
functional. Blogs and links to social
media allow you to broaden the
online experience.
I’ve been a fan of Smithsonian
magazine for years, and it wasn’t an
easy decision to drop my subscription. If Smithsonian charged the
magazine subscription rate to use
the electronic edition it would be
worth every penny.
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KEVIN O’NEILL is a graphic artist for
The Times-Tribune. Contact him at
koneill@timesshamrock.com with links
to your favorite websites.

Mobile Solutions)
9. Stupidness 2 (ORANGENOSE STUDIOS)
10. My Horse (NaturalMotion) Top Free iPad Apps:
1. iBooks (Apple)
Top Paid iPad Apps:
2. My Horse (NaturalMotion)
3. Zombie Highway (Render1. Pages (Apple)
2. Keynote (Apple)
paz)
3. BackStab (Gameloft)
4. Netflix (Netflix, Inc.)
4. Puffle Launch (Disney)
5. Tiny Zoo Friends (TinyCo,
Inc.)
5. Numbers (Apple)
6. DragonVale (Backflip Stu6. Race illegal: High Speed
3D (Chillingo Ltd)
dios)
7. Jetpack Joyride (Halfbrick 7. Monster Pet Shop (Beeline Interactive, Inc.)
Studios)
8. Weather+ (International
8. WatchESPN (ESPN)
Travel Weather Calculator) 9. Kindle (AMZN Mobile LLC)
9. Documents To Go - Office 10. Crackle - Movies & TV
(Crackle, Inc.)
Suite (DataViz, Inc.)
— ASSOCIATED PRESS
10. Chess (Mastersoft
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